Lassiter Sports Public Relations Project
You are the publicist for your Lassiter Spring Sports team. It’s your job to foster a positive image of your team, coaches and players and to the media informed about your team. For this season you’ll need to create three key pieces to publicize your team. 
· Press Release on your event

· Pitch to go along with your press release 

· Press Kit (also known as a media guide) on your team 

Press Release

1) Read the “How to Write A Press Release” 

2) Review the sample press releases provided in Google Classroom to help with formatting and tone. 
3) Write a press release on your spring sports event. As if it is happening in the future. The goal is to get the Marietta Daily Journal to write an article about your event to increase awareness and foster a positive image. REMEMBER: Write like a Journalist, not a member of the team 

4) Edit and proofread your press release thoroughly. Review the rubric to make sure your press release has been formatted correctly.

The Pitch 
1) Read the article “How to Write a Media Pitch”
2) Use the email template to write your email pitch that goes with your press release. The pitch is often the most important part! If you’re pitch fails, the journalist will never read the release! 
The Press Kit (Media Guide) 

*Press Kit and Media Guides are essentially the same thing. The term Media Guide is more common for athletics while Press Kit is used for companies, products, services. 

1) Read Media Guide 101
2) Review at least 2 sample media guides from Maryland Athletics, Xavier or HUB Sports (best layout)
3) Create at least 1-page media guide. Your guide should be visually appealing, branded and data-drive.  

a. Basic Info: Team name, Head Coach, School 

b. Team Highlights: 3 stats about your team. REMEMBER you are creating a POSITIVE image

c. Player Highlight: 3 stats about your player and a “personal interest” story about your player. Something you would want to be publicized. (PLAYER: You may use a former player that has graduated.)
Spring Sports Public Relations Project
	Press Release
	10
	8
	6
	4-0 

	Formatting
	Press release includes all required elements and is formatted correctly.
	1 element is missing or 1 formatting mistake.
	2 missing elements or mistakes in formatting
	Several missing elements or mistakes in formatting.

	Readability & Impressions
	The press release includes a ‘hook’, is clearly written, and holds the reader’s attention.
	The press release includes a ‘hook’, and is clearly written.
	The press release does not include a clear hook and is somewhat well written.
	The press release does not grab and hold the readers’ attention.  Not well written.

	Grammar & Mechanics
	There are no spelling or grammatical mistakes in the press release.
	There is 1 spelling or grammatical mistake.
	There are 2 spelling or grammatical mistakes.
	There are more than 2 spelling or grammatical mistakes.

	Pitch 
	10
	8
	6
	4-0 

	Subject
	Clear Hook 
	Hook is there but generic 
	No Hook 
	Missing 

	Pitch 
	Written for the journalist and personalized. Clear Story idea
	Missing either personalization or story 
	No clear personalization or story idea
	Not completed `

	Media Guide
	10
	8
	6
	4-0 

	Branding/Layout
	Clear branding, Clean layout, Engaging Design 
	Missing one element
	Missing Two Elements 
	Missing 

	Stats
	Relevant Stats that are positive for the team and engaging 
	Relevant Stats but not engaging 
	Choose Weak or Negative Stats
	Missing

	Personalization
	Positive, Interesting and/or engaging personal story 
	Positive story but not overly unique or interesting 
	Not a positive or interesting story 
	Missing 

	Turned In Project
	20 Points
	
	
	


TOTAL POINTS:   ____________ / 100
NOTES & COMMENTS:
	
	



